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Following publication of the original article [1], the
authors provided changes in the text and modified the
layout of the tables.

The updated text is given below and the changes have
been highlighted in bold typeface.

The original article [1] has been corrected.

Below is a table of corrections which have been imple-
mented in the original article.

The original article can be found online at https://doi.org/10.1186/512966-
022-01269-1.
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the nutrition-related commit-
ments concerning product
formulation, labelling, promo-
tion and accessibility made

by the biggest Belgian food
and non-alcoholic beverage
manufacturers, supermarkets
and quick-service restaurants,
as well as their practices
within these same policy
domains.
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